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Abstract

Methods

Through content analysis research and surveys, we studied
the misuse of water and natural resources in today’s fashion
industry. Through the survey we found that there are many
consumers who are aware of this excessive use that the industry
has taken part of. With negative perceptions, there were also
neutral feelings about fashion trends, cost efficiency, along with
being eco-‐friendly. With that being said, consumers are aware
that companies should start to take initiative and begin to
change their manufacturing processes. From the survey
responses, more than half of the people who participated were
unaware of the effects that the industry has on the
environment. If fashion forward companies could commit to
sustainable efforts, the environment we live in would be able to
last longer than the foreseen years to come.

We analyzed and coded comments that were found on social media platforms
such as LinkedIn, Facebook, Twitter, YouTube, & Online Articles. Obtaining different
thoughts about certain textual comments, we were able to finalize them into the
negative, neutral, and positive categories effectively. Based on the comments left by
consumers, we were able to further analyze the data to see how consumers felt
about the topic.
Next, we conducted a survey based off of our previous research about excessive
water use in the fashion industry. Using Snowball Sampling we were able to see
how aware consumers are of sustainability in the fashion industry, how they feel
about it, and if it effects their purchasing decisions.

Results	
   &	
  Discussion

Figure 1 shows the detailed results of each category in a stacked bar chart. From
the chart we are able to see that a lot of the categories such as Water Use, Other,
and Global Warming had more negative results than any other comments. While
there are some positive and neutral comments as well, they just don’t come close to
how many negative comments were made. From this information we can gather
Objectives
than a lot of consumers have a very negative perception on how much water the
The overall objective of our project was to answer the following fashion industry uses up. The Other category also had many neutral comments
questions:
about solutions that they think would help the industry. This shows that even
though many people have a negative perception about this issue, they are able to
•
How do fashion students feel about the excessive water use
see that there are solutions to the problem.
in the fashion industry?
•
•

Does the industry’s excessive water use impact the amount
of cotton apparel products that fashion students purchase?

Background/Literature
Research has shown that as the fashion industry evolves, the
more scarcity water and natural resources become. The fast-‐
fashion trend and the excessive use of natural assets has
continued to take a toll on our environment with costs and
sustainability issues. To achieve awareness, more surveys and
questionnaires should be conducted about the issues that the
industry is negatively adding to. Marketing strategies should
also be provided to fashion companies on how to implement
and successfully use sustainable business practices.
Veering towards sustainable efforts and ethical solutions to
reduce the waste of water and natural resources will show
larger companies the importance of reusing and saving precious
raw materials for future years to come.

Figure	
  3:	
  Detailed	
  results	
  from	
  the	
  survey	
  asking	
  the	
  	
  question:	
  “How	
  important	
  is	
  
sustainability	
  to	
  you?”

Conclusion
Based on the content analysis, it appears that Water Use and
Other were the biggest concerns that people commented on.
Overall, the water use in the fashion industry is a very noticeable
problem. This issue can be fixed by companies switching to more
sustainable practices in manufacturing. Many comments were
made about solutions for the water use problem, such as
switching from cotton to alternative crops such as Hemp. In
conclusion, from our results from comments found on social
media, we were able to see how consumers feel about the
growing problem of water use in the fashion industry.
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How can knowledge in sustainability drive consumers to put
an emphasis on purchasing sustainable fashion?

By finding the answers to these questions by analyzing customer
comments and conducting surveys, we were able to understand
how students feel about "green" companies. This also provided us
with insight on the issues of excessive water use in the industry.
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Figures 2 and 3 both come directly from our survey. The survey was conducted to
create an understanding awareness to consumers about the misuse of natural
resources in the fashion industry. From the results show in Figure 2 it is clear that
more than half of the people survey are either not aware of the effects the fashion
industry has on the environment or are just not sure. Then, when asked “how
important is sustainability to you?”, Figure 3 shows that the majority of people said
moderately important. From the results from both Figure 2 and Figure 3, it is
possible that sustainability is not extremely important to some people because
they are not fully aware of sustainability and effects on the environment directly
from the fashion industry.

Figure	
  2:	
  Detailed	
  results	
  from	
  the	
  survey	
  asking	
  the	
  question:	
  “Are	
  you	
  aware	
  of	
  the	
  effects	
  the	
  fashion	
  industry	
  has	
  on	
  the
environment?”

1.Chapagain,	
   A.	
  K.,	
  Hoekstra,	
   A.	
  Y., Savenije,	
  H.	
  H.	
  G.,	
   & Gautam,	
   R.	
  (2006).	
  The	
  water	
  footprint	
  
of	
  cotton	
  consumption:	
  An	
  assessment	
  of	
  the	
  impact	
  of	
  worldwide	
  consumption	
  of	
  cotton	
  
products	
  on	
  the	
  water	
  resources	
  in	
  the	
  cotton	
  producing	
  countries.	
  Ecological	
  Economics,	
  
60(1),	
   186-‐203. doi:http://dx.doi.org/10.1016/j.ecolecon.2005.11.027
2.CottonConnect,	
  2014.	
  More	
  Crop	
  Per	
   Drop:	
  Water	
  Report	
  On	
  The	
  Cotton	
  Industry.	
  Retrieved	
  
from http://aboutorganiccotton.org/
3.WWAP	
  (United	
  Nations	
  World	
  Water	
  Assessment Programme).	
  2015.	
  The	
  United	
  Nations	
  
World	
  Water	
  Development	
  Report	
  2015:	
   Water	
  for	
   a	
  Sustainable	
  World.	
  Paris,	
  UNESCO."
4.Masoni,	
   P., Jungbluth,	
  N.,	
  & Schader,	
  C.	
  (2014).	
  Life	
  Cycle	
  Assessment	
  (LCA)	
  of	
  Organic	
  Cotton	
  
-‐ A	
  Global	
  Average.	
  Retrieved	
  from https://textileexchange.org/
5.Truscott,	
  L.,	
  Tan,	
  E., Emberson,	
  L.,	
  Lambert,	
  N.,	
  & Gosai,	
   A.	
  (2017).	
  Organic	
  Cotton	
  Market	
  
Report	
  2017.	
  Retrieved	
  from https://textileexchange.org/	
  
6.Wright,	
   B.	
  (2018).	
  Guess	
  commits	
  to	
  sustainable	
  cotton	
  sourcing.	
  Retrieved	
  
from https://www.just-‐style.com/
7.Caniato,	
  F., Caridi,	
  M., Crippa,	
   L.,	
  & Moretto,	
  A.	
  (2012).	
  Environmental	
  sustainability	
  in	
  
fashion	
  supply	
  chains:	
  An	
  exploratory	
  case	
  based	
  research. International	
   Journal	
   of	
  Production	
  
Economics,	
  135(2),	
  659-‐670. https://doi.org/10.1016/j.ijpe.2011.06.001
8.Claudio,	
  L.	
  (2007,	
   September).	
  Retrieved	
  September	
  15,	
  2018,	
  
from https://www.ncbi.nlm.nih.gov/pmc/articles/PMC1964887/
9.Felippi,	
  T.	
  (2018,	
   February	
  05). Archroma and	
  WWF	
  Pakistan	
  pledge	
  to	
  work	
  for	
  sustainable	
  
water	
  conservation	
  solutions.	
  Retrieved	
  September	
  15,	
   2018,	
  
from http://www.archroma.com/news-‐releases/archroma-‐and-‐wwf-‐pakistan-‐pledge-‐to-‐work-‐
for-‐sustainable-‐water-‐conservation-‐solutions/
10.Jia,	
  P.,	
  Choi,	
  K.	
  G.,	
  & Rajendran,	
   S.	
  (2015,	
  February	
  02).	
  Supplier	
  Selection	
  Problems	
  in	
  
Fashion	
  Business	
  Operations	
  with	
  Sustainability	
  Considerations.	
  Retrieved	
  September	
  15,	
   2018,	
  
from http://www.mdpi.com/2071-‐1050/7/2/1603/htm
11.Scarano,	
  G.	
  (2017,	
   July	
  19).	
  What	
  the	
  Clothing	
  Industry	
  to	
  Curb	
  Water	
  Consumption	
  and	
  
Pollution. https://sourcingjournalonline.com/how-‐the-‐industry-‐can-‐foster-‐water-‐sustainability/
12.Friedman,	
   A.	
  (2017,	
   September	
  19).	
  Sustainability	
  Gets	
  Greater	
  Focus	
  From	
  U.S.	
  Cotton	
  
Industry. https://sourcingjournalonline.com/sustainability-‐gets-‐greater-‐focus-‐u-‐s-‐cotton-‐
industry/

